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“If you are looking to increase your destination wedding or honeymoon business,
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this is just the place to do it, and when planning our clients’ media, Destination

Weddings & Honeymoons is always on the schedule. It more than delivers to the
right audience in a targeted and uncluttered environment.”

Rebecca Grinnals, President of Engaging Concepts,

Expert Consulting to the Wedding and Honeymoon Industry

Celebration, Florida

Mneymoons

oldworld . &5
romance

ANY LOCALE

Tipsfromtoy 3 N

ASY WAYS : Pasycls i v
engaging concepts
expert

E
TO SAVE BIG
to the wedding & Industry

beach
s close

WHAT'SHOTIN

AND MORE

The editor in chief of Destination Weddings & Honeymoons, Susan Moynihan, answers tricky etiquette questions.

One of the best things about a destination wedding is that your guests get a little vacation as well. Understandably,
some parents will want to bring their kids along and turn your event into a family getaway. However, just
because the kids are along for the ride doesn’t mean they automatically make your guest list. If you dream of
an adults-only affair, there are a few things you can do to make things easier for parents. First of all, give them
plenty of notice. Specify early on — ideally in the save-the-date cards — that children will not be invited to the
ceremony and/or reception. This way, the parents bave plenty of time to make other arrangements.

The editor in chief of Destination Weddings & Honeymoons is a well regarded source for honeymoon planning advice.

Discuss Great Expectations. No, not the Dickens classic (although it’s quite good). Talk about what you both
want from the trip before you pack a bag. “This conversation doesn’t have to be some big emotional thing,”
says Susan Moynihan, editor in chief of Destination Weddings & Honeymoons magazine. “It can merely be a
discussion of your dream vacation. She can say, ‘I want to lie on the beach all day, then go have cocktails.” Then
he can say, ‘That would drive me crazy. I want to go kiteboarding all day, then go have cocktails.” Don’t make
an issue out of it. It’s ok to have different interests. Other than cocktails, obviously, which are nonnegotiable.”
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Rates

Display (Gross]

Four Color Ix 2x 4x
Spreads $28,500 $27,080 $25,650
Full Page $14,250 $13,540 $12,825
2/3 Page $11,400 $10,825 $10,260
1/2 Page $8,930 $8,480 $8,040
1/3 Page $6,415 $6,090 $5,770
Covers

2nd $17,455 -- --
3rd $15,550 -- --
4th $19,385 -- --

Bleed 15%

Worldwide Guide [Fixed Format neg]

Four Color Ix 5x

Spread $21,710 $19,100
Full Page $10,855 $9,550
1/2 Page $6,800 $5,985
|/4 Page $4,000 $3,520

Our readers are unduplicated and not
reached by traditional bridal magazines.

Only 33% read Elegant Bride

Only 37% read Martha Stewart Weddings
Only 48% read Bridal Guide

Only 55% read InStyle Weddings

CLICK HERE FOR AD SPECIFICATIONS

Sources: 2006 Destination Weddings & Honeymoons Reader Survey, Walker Communications






